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Camel (Camelus dromedarius) production and 
its various uses is a major source of income for 
Raika/kachchhi muslims (Maldharis) community in 
Kachchh region of arid Gujarat. Camel can survive 
and reproduce under a low inputs management 
system, harsh environmental conditions and difficult 
landscapes in arid and semi-arid regions where 
survival of other animals is usually at risk (Schwartz, 
1992; Kohler-Rollefson, 1997). It has a unique ability 
to convert the poor plant resources of the desert 
into milk, meat and fibre (Rathore, 2001). Hence, 
Camel breeding enterprise is still a one and only 
source of livelihood for many families of camel 
pastoralist communities in arid Gujarat. The use of 
camel for transportation of goods, building material, 
farm produce in different regions of Rajasthan is a 
common practice and thousands of families earn their 
livelihood from this enterprise (Kaushik et al, 1991; 
Kohler-Rollefson, 1992; Gahlot and Chada, 2000). 
However, the continuously decreasing population of 
camel in the state of Gujarat and the country (Govt. 
of India, 2014) needs strategic measures. Kachchh 
region of Gujarat had 22 per cent of Gujarat camel 
population during 2012. It would be important to 
understand the camel production system, resource 
use and its socio-economics in order to plan strategies 

for the communities who depend for their livelihood 
on this animal. Present study was aimed to analyse 
the production system and financial viability of camel 
breeding enterprise and policy interventions needed 
to improve livelihoods of camel breeders in Kachchh 
region of arid Gujarat.

Materials and Methods
A multistage stratified sampling technique was 

used to draw the sample (n-75) for this investigation 
in Kachchh district. Further 10 villages in this region 
having at least 15 camel breeder’s population were 
selected in second stage. In the third stage all the 
camel breeders from these selected villages were 
listed and 75 camel breeders were selected using 
stratified random sampling technique. Beside 
camel breeders, 50 traders and other stakeholders 
were also selected for collecting information on 
marketing aspects. The secondary data were 
collected from various reports and state animal 
husbandry department of Gujarat state. Primary data 
from 75 sample households were collected during 
2010-12. The information related to investment on 
camel and other permanent items, if any, used by 
breeders, feeding practices followed round the year, 
supplemental feed given, if any, health management 
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ABSTRACT
The study of characterisation and economics of range land based camel production system uses primary data 

of randomly selected 75 camel breeders’ households in Kachchh region of arid Gujarat. Range land based camel 
production system was the main occupation for more than 90 per cent of sample households with average herd size 
of 40 camels. Net returns per camel herd per year were found to be INR 62,687 with B: C ratio of 1.52. The Range land 
based camel production system was found financially viable enterprise with a payback period of 6 years, positive Net 
Present Value (NPV), and Internal Rate of Return (IRR) of 41.31 per cent. Camel production is declining in Kachchh 
region mainly due to degrading range lands, alternate employment opportunities in newly established industries, 
and market factors, hence needs strategies for sustainable camel production.
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